
The magazine of singular luxury 

Série Limitée invites its readers to enter an eclectic, teeming and entertaining universe that speaks about all 
the luxuries : Fashion, Beauty, Jewelry, Watchmaking, Design, Escape, Gastronomy, Automotive, High-Tech... 
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Luxury culture :

• Discovery, appointments that challenge, amuse or fascinate.

• Sharing, meeting those who excel in their field.

• Singularity, an uncomplicated tone, universes that seduce and exalt.


